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p»> BSc (Hons) International Engineering Business Management \‘
» |IEBM Degree (Reg. No. 251997) -
Jumpstart Your Career CDuenEr;;

University

Introduction
In today's global market, there is a new need for companies and organizations to integrate technical and business skills to catering the
changing world. Therefore, they are keen to find individuals specialize on both techniques. Although most diploma holders of engineering
and technology related disciplines are taking jobs in technical aspects, they will have to receive higher and appropriate education in
business management to help them in reaching higher positions. This top-up degree recognises their technical background and aims to
equip them with business management knowledge and skills.
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Coventry University
Coventry University is a forward-looking University with a tradition as a provider of high quality education and a focus for multidisciplinary
research. In the recent teaching quality assessments conducted by the Quality Assurance Agency (QAA) of UK, the teaching in Coventry
University is rated in the 'excellent' range for a wide range of their provision. Currently around 12,000 full-time/sandwich students and 6,900

part-time students are studying for awards offered by the University.

Internationally Recognised Degree
The degree is awarded by Coventry University in United Kingdom, and is monitored and guaranteed by the Higher Education and Funding

Council (HEFC) and the Quality Assurance Agency (QAA)
Student will be conferred the same award as on-campus's students.

Programme Features

Fast Track - Final Year Honours Degree
* The programme provides a direct entry to obtain a bachelor degree in one year on a part-time basis.

Academically Sound and Highly Practical
* |ectures are taught by university faculty and local field experts. Inspiration to students on cultural diversity brought by UK Professors
and local lectures' varied exposures in engineering industry will fill the class with up-to-date real-life cases that allow students to gain

many practical insights.

Flexible Programme Structure

¢ This programme adopts a modular and flexible structure. Working students would be gearing up in their career advancement through
the study.
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Programme Structure

Core Modules

389EMM  Individual Business Plan

320EMM  Manufacturing Business Organisations

303EMM  Industrial Project Management

319EMM  Financial Management of Manufacturing Systems
315EMM  Industrial Marketing

One Elective Module from the followings
316EMM  People in Industrial Organisations
301ENL  Advanced English for Business and Management

Admission Requirements

The entry requirements for this programme are:

¢ Higher Diploma in Engineering subjects or equivalent; and

* Proof of English proficiency equivalent to an HKCEE pass in English Language (syllabus B) or met the language proficiency
requirements of "Level 2" in English Language in HKCEE

Applicants must provide us with Certificates and Transcripts at the time of application for assessment. Interviews may be required.

Commencement Date
1 Feb 2012

(Itis a matter of discretion for individual employers to recognize any qualification to which this course may lead)

Enquiries
Tel.: 2836 1852, Fax: 2891 5707, Email: carriekwan@vtc.edu.hk
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BA (Hons) Business Administration

A
» (Reg. No. 251732) -
Make it Happen for yourselr! D
Upgrade your Qualification, Brighten your Future! Bﬂ;‘{fee% l%

Introduction

The BA (Hons) Business Administration is a degree programme offered by Coventry University and operated by SHAPE. This carries the
same academic status and recognition as that offered to Coventry University's on-campus graduates.

Graduate's Voice

~

Under the knowledge-based economy, gaining a Degree is the minimum qualification to retain competitiveness in one's career.
This was also my main reason to further my studies. During my education at SHAPE, | got strong academic support that made
me capable of balancing my work and studies. Both Coventry and local lecturers were very experienced and knowledgeable;
they could always help broaden and deepen my horizons as well as my knowledge. SHAPE staff were helpful in dealing
with other study matters too. All in all, the knowledge and skills | acquired from the programme equipped me to deal with
challenging tasks of my job in a better way.

g J
— <

Wayne Lee, Graduate of BA (Hons) Business Administration

Coventry University
"Coventry is an evolving and innovative university"
Coventry University is a forward-looking University with a tradition as a provider of high quality education and a focus for multidisciplinary
research. Coventry University has been established for over 150 years. In the recent teaching quality assessments conducted by the
Quality Assurance Agency (QAA) of UK, the teaching in Coventry University is rated in the 'excellent' range for a wide range of their
provision. Currently around 12,000 full-time/sandwich students and 6,900 part-time students are studying for awards offered by the
University.

Internationally Recognised Degree

The degree is awarded by Coventry University in the United Kingdom, and is monitored and guaranteed by the Higher Education and
Funding Council (HEFC) and the Quality Assurance Agency (QAA).

Students will be conferred the same award as on-campus students. http://www.coventry.ac.uk
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Programme Features

Fast Track — Final Year Honours Degree
* The programme provides a direct entry to obtain a bachelor degree in one year on a part-time basis.

Academically Sound and Highly Practical

* Lectures are taught by university faculty and local field experts. Inspirations to students on cultural diversity brought by UK Professors
and local lecturers' varied exposures in their industries will fill the class with up-to-date real-life cases that allow students to gain many
practical insights.

¢ Emphasis on both academic skills and work-related skills.

Comprehensive Student Support

¢ Comprehensive induction session and English workshops. Students will be provided with access to all VTC libraries and e-library which
provide a comprehensive collection of up-to-date business and online leamning resources; student can take part in learning anytime,
anywhere.

Flexible Programme Structure
¢ This programme adopts a modular and flexible structure and such structure allows working students to retain their career advancement
and earning power even during the study.

Programme Structure

331BSS  Business Analysis (Research Methods)
267TMKT  Principles of Marketing

321BSS  Business Strategy = .-

325BSS  International Business - -

362MKT  Advanced Marketing Strategy

357FIN Financial Management

364MKT  Services Marketing

331BSS  Business Analysis (Project)

Admission Requirements

The entry requirements for this programme are:

* Professional Diploma in Business Management (PDBM) graduates or equivalent; OR

* A Higher Diploma /Associate Degree or a comparable qualification in a subject area related to the above from a university or recognised
post-secondary institute in Hong Kong;* OR

¢ A qualification deemed to be equivalent to the above.* AND

¢ Proof of English proficiency equivalent to an HKCEE pass in English Language.

*Subject to final approval by Coventry University

Enquiries
Christine Wan (2836 1853, cwan@vtc.edu.hk)
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> Professional Diploma in Business Management (PDBM) i EE B ¥ 30BRE

AR
TAREMER AR I ETEATIGE - TNEATTAATEERILE - BRETRUMRERK
EEE
ASCBRER \EE T - RIERERRE TR AER R MEBETT - RIERNABEE : http://www.peak.edu.hk/course/ab-0001.htm
Course Code Module %h‘ CEF Course Code
5 g7 Hlgmepnems
HBET
623B2 Management Theory and Practice BRI RIAER 1704686-8
626B2  Business Organisation [BEEE
624B2 Economics EE -
625B2  General Statistics and Data Analysis FET BB =
62782 Financial Accounting & Management Accounting B MERE: 23705882-2
e
Corporate Management Specialisation (¥ EIEEFR} Marketing Management Specialisation T35%& B ER}
Banking and Finance Specialisation $R17 & & B} Human Resources Management Specialisation A W& REIREFR}

China Business Management Specialisation FF B &R EF}
CARESEECES T REETERENEE - WATKZMENE A ESEFURE T - WAKE RERELFEE 70% KEVUS 50% A LR
TRAKAR T P R EEE VR

EEREH
=5 ITEHEE (RE) 21 (BABA) BE—F* £ i
" ﬁ;gg;_;; e Coventry University (Reg. No 251732) Ve SFE1-7 AR
( TEE HKIAAT AAT BHR B E%R )
*BENAMTE LTI (58) BBt —FRE - WARHETEZHEE R (RIEL ) EA KA ERE - EHBRSEE : BA28

.=
REERPEIGIRTER - BIARIMETE 621B2 AXERET °
ARIZ

BRxB%4E  BBA(Marketing), BSc(Financial Services), FCIB
RIS ESRETERB 20 F 0 8 1981 FERABBRITESSL - WK 2003 FEEAERET - {7 1996 FAABE KRS  BETE
BEHEEER SRR ERNEE RS RE -

REREE #E AR A5 R 25 B
HEER _
623B2 EEEERETE FLHTHRETM S HK$3,600
N BH : 53.2012-14.52012(9.4.2012F4h)  (EEHI—) o
A r% n\‘ G n i-| '. ’
62682  PEAA 5 © 6:45pm-9:45pm =3 2012455 A28 H HK$3,600
624B2 ALEER ELHTHRETM HK$3,600
625B2  Hist REUEDIT ELR TERRETM HK$3,600
. BH : 1.3.2012-10.5.2012(22.3.2012 f&5))  (GEEHM)
27B2 BN ERER X i HK$3,
i IHRER B 1 6:45pm-9:45pm Z5 2012F5 A 24 H Ol
= 12462 A4H
s
(e : ! 2NN e = ~ g G
e Fﬁ%g@ ., Eliﬁlﬁ | 29.2.2012 9.5.2012(4.4.291g BN (GEEE=) S0 OHKS3600  ApmimmE
(AEEEEEES  21205904-1) B[ © 6:45pm-9:45pm Z5 201255 423 H
T E TR E g BH : 53.2012-14.5.2012(9.4.2012F4h)  (EEHI—)  HK$3.600 GHEZL S
(FABEEEERS : 21206884-3)  IfH] © 6:45pm-9:45pm ZH, 201295 A 28 H o ’
TSRS B : 2.3.2012-11.5.2012(6.4.2012 Bx9h)  (G2EHH) it
62982 mmmmatms 212058681 E5fE © 6:45pm-9:45pm EH 201246 5R25H H5  HKI3600
s HEj : 28.2.2012-8.5.2012(1.5.2012f85h)  (ZEHZ)
63082 JHEIR BRS¢ 6:45pm-9:45pm £ 201285 A22H HK$3,600
HEA : 1.3.2012-3.5.2012 (ZE2HH)
HITEE ,
SRR s 5 ¢ 6:45pm-9:45pm Z9,: 2012495 517 B HK33,600
BH : 3.3.2012-19.5.2012 (EEHN)
436F2 IRERESHRET (7.4.2012 % 28.4.2012 &5M) HK$3,600
B © 2:000m-5:00pm Z5:2012%6 A2H

EARR A
2|\ 2836 1794, smile_leung@vtc.edu.hk
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Professional Diploma in Brand Management (PDBRM)
%t (Branding) - #£F%a1 (Design) £3#/& (Promotion) !

By EA=RES
ARIBEARBES &t AR MEEHEERE - mEREA - LS K MRS HBBEALESE - BBLERCER - BEZEEH
iR EERAE - Mt 8T - EFER -

RS
B . AMSER - SR SEBERY -
BEFE . SRE2EHAIK "E%ME Luxury Branding' *" X{tME2 Cultural Branding" & $ARKAISEEGEY 2 " AHEEEEE Intellectual

Property Management" % °
BEEM . SEEEAARERARIEEERNEE - BESH TR RBEEN KL BB INEE 2RISR FHED  REEEERS = -

BEES | EERE  OGER - FREER
RRER | BEWELFE/KFALRE » (ERREF G o

. BRIHKS3,600  AIAERMYEK : FRIIA 3 2EIRIME - A& O 4rEE

DOBEBENE - AIARGERR (RZ 4R KEE - FEBEER HK$360 °

: EF' CEF sk 2 ABBEEFEEII(NLS) - FERTHAE www.peak.vtc.edu.hk & o AT HHEEEES (CEF) HIFAERNRIE - &
ERRTTAT T AR RSO

m 2
m
2

g o

ABEH

RESERMARK (BEOH (RI2L)) % AERERE —F2BERTIEERE &
SR 2 KESAREES | 3R/ AL+ 3

. iﬁ TR REMERRLEERE (ARG TESZIRARE - BEBIABAH): &
BEEGMAG 2RI EXER

B2IAT 8 1I5HE FARGEEER - (BERZRUNE 4 FHATK - AEEEREES—X)
RBANA - 528 : hitp://www.peak.edu.hk
ﬁﬁ%ﬁ BB REMRFRAHREE 7. CEF %
SC-1671-08 EHmERE WIEBE» 2012683 A128-5A21H
Luxury Branding (—)B%7-10 (REHERR 20126 A4R)
TE MRS P
SC-1670-08 Retail Branding e
BRETRAE
SC-1672-08 PILIRAH 53
Service Branding
T HEEEE RIERE» 201263 A16H-5A25H
Intellectual Properties Management (&H)% 7-10 (BfeREER2012F6 A8H)
AL amhRRRS ps
SC-1673-08 Cultural Branding e
BERIEXNR y
-1667- : 28207539-
SC-1667-08 Advertising Creative Copywriting e 8207539-9
SC-1668-08 R FE 28207539-9
Media Planning & Analysis N
[ R RIE .
SC-1666-08 Principles of Advertising & Promotions e 21205866-5
Contacts
WRRR - 2836 1922, peak@vtc.edu.hk
BRES 2836 1851, georgek@vtc.edu.hk

WA /$E% © hitp//www.peak.edu.hk
WA LR REREESR | BEEPEE 27 TR REAE 9 BREE
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REEE

ARBEANR G IFRAERIGE MWHLEH 0 BEESRE

A EEAMERAERAS - (MstERE S IER -
SN

8 RIPAIE(S 5 RIEIERIE (Bridging Courses) & HBIAZ Coventry University " TEREIE (88 ) XEL " &E—Fir
12 (FEM4RSR - 251732) < 5 Coventry University g1 1843 €8I - MEEE&0 %5 E Quality Assurance Agency

(QAA)FER [ | 51

R M
R 30 /1B © BEEERE - B KFEE - BEAEEEARE
FRGELEAT -

MERR
BEESE RN 8F - FURERUR - MAREHENG - FAM
SHE AT - SERSUNNG 4 B KNEE - SHINTFES
HK$360

ABER

1. FR-T=RMEME RS (ARG EGTRIPARE -

FTRBEAZAH): %

2. BRREEAMMABRTESE =M "C" FA L (BHEFH (R
122) A1) HASEE %

3. EAENZAEIAREE / U8/ B K

4. BHEZMESZBAEEER

RERE

BEFEANS  BHE
http://www.peak.edu.hk

28/ B2/ HEEBES (CEF)

o SR HK$3,600  FILAERMSS  FIER 3 2HIRISE - A 9
FHES

o #BHEBALMERIBAN 2012 F 2 A 4 BATIRE - A& I NER
Bs

o FEEEES (CEF) FRMARNME - KAERIH AIHERE

LEVRHFELNIA LRE - EEREHIIE

FEEMNEBRER
A B
X EXUEBR
X8 HEAE
LERTH 4 EATH

w5 REREEENE RERRAORER CEF &% TH8® TH8n
BERHERRE e
R Integrated Marketing Communications (IMC) e A i i
AW-1367-07 ZX&IEEEHE Event Project Management HE 21706918-7 v v
BEREEEE BERE» 2012F3816H-5A25H
AW-A3BB-07 . ibition & Event Marketing (BR)®7-10 (BF20126F6A8AR) 212069187 ! !
AW-1606-08  EEREIRRE REREP 2012%3[158-5A17H J
Wedding Planning (BB 7-10 (REREEH2012F5H318)
AW-1609-08 Z&SYEEZHETR Event Management & Logistics 7E \
eI AEERN .
AW-1610-08 Legal Aspects in Event Management i !
AW-1607-08 ZEhJH#EEE Sponsorship & Promotions T \
AW-1608-08  RIATARAG RIERE»> 201243A138-5A228 J
Introduction to Services Marketing (BD)®7-10 (BH201266A5A0)
w5 iz B AER REMRAGRER CEF 3%
EESmREE ‘
#AW-1364-07 P TRAE , e 21204688-8 \
Management Theory & Practices
[EE BIERE» 2012%3A58-5714H
ANASBSOT 5 ciness Organization (8—)8645.945 (23 201265R828R) 212040888 !
BB RERE: RIEBE» 201263A18-58108
AWASBIOT o ncial Accounting & Management Accounting (&P1)# 6:45-0:45 (Z# : 20125 A 24 H) 23200882:2 !
# AW-1362-07 482 Economics #E v
# AW-1366-07 #i=t REE DT General Statistics & Data Analysis 7€ \
w5 S MEER RERRANRES CEF #R%%
AWA3T007 FREE A 212059041 NGk

Business Communications

* BRICREEEAARKY - ERRELAEE (RE) BLEARE—FRE - AILAETE AW-1370-07 E7T -

&EH#
George Kan (Tel : 2836 1851, Email : georgek@vtc.edu.hk)
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wEEE
AREBAIS TSRO R AR AR  HE  SEMTEMETRERGE 2 ALEE - BRALEEER  EEN2REAMER TR -
fematElRE - B -

fFigs3- 0 S %
8 BIPAE(S 5 RYEIZRIE (Bridging Courses) #i# B AZ Coventry University " TRIEIE (K8 ) B L "HE—FR =
T2 (GRS : 251732) © HE Coventry University f1 1843 AN - BEEEZSTHAER Quality Assurance Agency COUentN
(QAR)EFA [t | 885 - University

fip e 2%/ B/ HEEEESE (CEF)
S5 305 + BEBENE B RFEE  SATRREARE o G HKS3,600 - ANERUTH : BIEA 3 2HRIRA - A O 4
GRSELRAT - SHES -
e o #EEEGERAEN 20126 2 A 4 BRTRG - 4TI 0524
SEERE %«gx frMERIE 5 HSRE - IO PR
SEABRIENOH | STMRLCS  WARBABES BOR o e (CFF) GIERNNE  SERBRITERRE
BEAEH - BERSTARE 4 B AN - SHKRTFAR 07 -
HK$360
ABER HEES
1. FRCTCRRAMEIERE ARG EREEXHANRE ©  BERE UM - (EERER
TRBIOBA): o -
2. BAILEEAMMARRPBEEH C Sk (BIERTH (R REER
12 &%) SRSEE 5 SBEWEHFERAN LR - ERERTR

3. EMBPZABSNABES /308 B 5

4. BBEGMEUS 25

RERE

MEFARE

R A

R

http://www.peak.vtc.edu.hk

AW-1360-07
AW-1358-07
AW-1359-07
AW-1611-08
AW-1614-08

AW-1615-08
AW-1612-08
AW-1613-08

SC-1728-09

# AW-1355-07

AW-1356-07

AW-1354-07

# AW-1353-07
# AW-1357-07
ki

AW-1361-07

* BEIARREREIDKT -

&H

AHEENE

EREHEER
Integrated Marketing Communications (IMC)
AT Public Relations Management
PEEHER HIHRE »
Public Relations Campaigns
Y1728 Financial Public Relations
RERE
Public Relations Writing
;SIS N
Crisis Communication & Community Relations
3 HEEEIE Sponsorship & Promotions
PRS2 4R RIERE »
Introduction to Services Marketing
LR e
Wedding Planning

S BER

RIERE»

RIERE»

RERRBHRERD
fFiE

fFiE

20126 3R 16H-5A25H

(BR)BE7-10 (ZH2012F6A8H)
f5iE

20125 3R 14HB-5A25H

(B=)B7-10 (REFSE201256A6R)

&
fFE
2012F37138-5822H
(BZ)®7-10 (EH20126F6A5H)
2012F3/315H8-5817H

(B8 710 (REREBR2012F5A31H)
BEHRASRER

lials

}

EREIRIEER Management Theory & Practices

EEE
Business Organization
MBRERE:

RIERE»

RIERE»

2012%3A5R-5/14H
(B—)8 645945 (E3:2012%5H287)
201243A1B8-5810H

Financial Accounting & Management Accounting (£ 6:45-9:45 (E3 1 2012F 5 A 24 R)

SEIE Economics

#E

Giat REUE DT General Statistics & Data Analysis 7

B AREN
BRER

Business Communications
BERETRERE (X

RE)BTEURE—FRIZ

BERRR AR

BT
Bl /BIE:E AW-1361-07 B

George Kan (Tel : 2836 1851, Email : georgek@vtc.edu.hk)

FREFNERAR:
A B
EX  ERUBR
B EEAE

4ERTR 4 FATH

CEF &% T58® TH8H
21206917-9 v v
21706917-9 v v
21706917-9 v v
V (T&)
\/
v
v
v
\
(FTi&fE)
CEF &%
21704688-8 \
21704688-8 \
23705882-2 \
v
v
CEF %
v
21705904-1 (A )
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> Wedding Planning i5i@ R IR %

RIZE T
HTEA —(ERTRTEEER * TRERRE A  EHREAN—SRER 2 - S L —EZARITEERES ? BRHEENBIERRE
REAE - RRETRPNREY - MBVEAFMBEENEREE - ERAREAE - mEA - K& MR - 5 UE-LEEEEFHEHT
B ARREEES: - BNBIEREE - BRAENKRINETERNRS -

EERE M EREAATAR B RAEREEURRNETRIBUINSEMET — - REEEK - HENAERLE - BRHFTMEIINN
ALEBACHHAREIEE - EaaME—ESE  BECHBIAB T —EXFHNER

30 MHRERT

1. AR  ERRERER

2. 7 BAREIMER 2R

3. AR RRHEUSE RS

4. EEREANAE - BT - AL - KETHRITR/EL
5. IEERENBRENME  THEANEE

6. EATFEBRIMEENA / BETMEIE

7. ERREITEER - UBEELERER

8. MEEMERMRS  ARR - AR NIBRER AR

9. EARZFARERHE: BY  B&  EE BR  BALTESRE
10. GEARH - ARKEEHER

BEES
BERE  JOGER - (ERRER
AEER

BEATIRERERE - ERREF A%

EEES
MEE (ERFR ) FETRAIN 7 BRI 30 /MERIE - AR AR 3 BEREIEREXIUR (Pro Dip in PR or Event Management)  $Ri&EX
BREMASER | ER_ T PESZINAE (BREEE (REL)) JBMFEHIIEER -

Code Course Information Fee Remarks
Re REER BE B
PR BZRIERET IE¥ER BN 4 # Wedding Planning ~ $3,600
SC-1728-09 HEf : 15.3.12(Thu) (A3 A 8 HAIRS « AJEIER)
Event S XRIEMR - 5] ¢ 7:00pm-10:00pm
AW-1606-08 RS - 30/

&H
554 2836 1851, georgek@vtc.edu.hk 34/ M8 2836 1822, pollytam@vtc.edu.hk





